Ethanol 2015: Emerging Issues Forum

April 16-17, 2015
Magnolia Hotel, 1615 Howard St., Omaha, NE

Thursday, April 16

11:30 a.m. Registration Opens

Noon Networking Lunch — available to registrants, who selected the lunch option.
1:00 Welcome — Todd Sneller, Nebraska Ethanol Board
1:05 Washington Update: Federal Policy Impacts on Ethanol Production and Marketing

Douglas Durante, Clean Fuels Development Coalition
Getting the Renewable Fuel Standard Back on Track

Paul Argyropoulos, Environmental Protection Agency
Automobiles, Ethanol and Agriculture

Ernie Shea, 25x‘25

2:45 Refreshment Break

3:00 Ethanol Marketing Challenges — 2015 and Beyond
Moderator: Roger Johnson, Badlands Tank Lines

Developing Markets: 2005- 2015 and Beyond
Steve Seabrook, POET Ethanol Products

The “Blend Wall”: Market Access via E15 and Higher Blends
Mike O’Brien, Growth Energy

Octane and Higher Ethanol Blends
Derek Splitter, Oak Ridge National Laboratory

4:25 Domestic and International Ethanol Marketing Opportunities and Barriers
Moderator: Todd Sneller, Nebraska Ethanol Board
International Market Trends
Susan Olson, Genscape
Low Carbon Fuel Standards: Trends and Challenges
Jessica Hoffmann, Renewable Products Marketing Group (RPMG)

5:25 Presentation of Field to Fuel Nebraska High School Video Contest Awards

5:30 Networking Reception
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Friday, April 17

7:30 a.m.

8:00

9:30

10:15

10:30

11:30

Noon

Coffee and Pastries
Welcome — Brian Jennings, American Coalition for Ethanol

Ethanol Co-Products: Emerging Trends
Moderator: Scott Gemmell, Phibro
DDG and Corn Oil Market Trends
Randy Ives, Gavilon
Distillers Grains: Value Added Opportunities
Dr. Kurt Rosentrater, Distillers Grains Technology Council

Integrating Technology for Efficiency, Profitability and Sustainability
Neal Greenberg and Rob Sauer, CFO Systems

Refreshment Break

Technology Options: Customizing Products and Processes for Customers
Moderator: David Gardels, Husch Blackwell
Technology Options
Adam Anderson, ICM
Monetizing the Value of Enhanced Ethanol Production Efficiency
Shashi Menon and Mike Hansman, EcoEngineers

Marketing the Public Health Message
Dave Buchholz, David & Associates

Adjourn
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